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Indian ad industry starts
showing signs of revival
Television, digital ads grow at 40% and 60% of pre-Covid levels, say experts
VIVEAT SUSAN PINTO
Mumbai, 8 July

O

ne of the country’s top media
executives Uday Shankar, president of The Walt Disney Company
for the Asia-Pacific (APAC) region, recently indicated the industry was overdependent on advertising revenue.
But, this reliance on advertising will
not go away anytime soon. Instead,
media industry experts and agency heads
point to a revival in television (TV) and
digital advertising in June, as big
spenders such as fast-moving consumer
goods (FMCG), automobiles, and e-commerce get operations back to pre-Covid19 levels.
“The earliest we will see normalcy in
terms of advertising will be around
Diwali,” said Ashish Bhasin, chief executive officer (APAC) and chairman (India)
of Dentsu Aegis Network. “This assessment is based on rural recovery in categories such as FMCG and auto. In fact,
rural recovery is already beginning to
happen in these sectors. I see things gradually improving from here,” he said.
The data from TAM AdEx, sourced
from the industry, showed that advertising volumes per day on TV grew by 74 per
cent in June versus April, when there was
a sharp decline in ad spends on account
of the lockdown.
The Broadcast Audience Research
Council (BARC), on the other hand, said
that TV ad insertions by the top 10 advertisers, including names such as Hindustan Unilever, Procter & Gamble, and
ITC, had increased by 13 per cent for the
week ended June 26 versus the previous
week. BARC said this was because of
renewed interest in advertising by key
spenders on account of a sales revival in
smaller towns and cities.
While these numbers are still lower
than the corresponding period last year,

Solar funding
drops 25%
to $4.5 bn
in first half
JYOTI MUKUL
New Delhi, 8 July

The total corporate funding
in the first half of 2020 dropped 25 per cent to $4.5 billion,
compared to $6 billion last
year, even though a report
says it could have been worse.
The funding included venture
capital funding, public market, and debt financing.
Indicating a deliberate
shift towards clean energy, oil
and gas firms were the major
acquirers of solar assets in the
first half of this year, accounting for 45 per cent, or about 6.5
gigawatt (Gw) of acquisitions
during the period.
“Financial activity in the
first half of the year reflects
the realities on the ground.
Even though solar stocks
have performed well, and corporate funding in the second
quarter (Q2) of the calendar
year looked slightly better
because of several securitisation deals, global economies and solar activity are still
far from being back to where
they should be. Project acquisition activity, typically a sign
of health in the sector,
declined significantly in Q2
of the calendar year,” said Raj
Prabhu, chief executive officer, Mercom Capital Group,
adding, “In all, it could have
been worse, considering the
severity of the crisis.”
A Mercom Capital report
said global venture capital,
private equity, and corporate
venture capital in the solar
sector was 74 per cent lower in
the first half of this year, with
$210 million, compared to
$799 million raised in the
same period of 2019.
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ing, and over-the-top (OTT) platforms
have begun advertising heavily since
June,” said Shrenik Gandhi, chief executive officer and co-founder, White Rivers
Media, a Mumbai-based digital agency.
“More segments will turn their attention to digital advertising as the adoption
rate of the medium has grown significantly, following the lockdown. This
should help improve the overall digital
ad growth rate for the year, though it
would be lower than last year’s growth
rate,” he said.
While most media agencies had
pegged digital ad growth rates at 30 per
cent at the start of the 2020 calendar year,
it is likely to settle at 20-22 per cent by the
TV ad recovery rate Digital ad recovery rate (%) end of the calendar year, said Gandhi.
A forecast last week by GroupM had
80 said it saw digital extensions of TV, radio,
60
60
print and outdoor advertising adding
50 70
about $31 billion (or ~2.3 trillion) of glob40 40
al advertising this calendar year, which
30
was up from $22 billion (or ~1.6 trillion)
five years ago.
The increase would be led by the rapApril-May
June
July*
August* id adoption of digital by advertisers in
different parts of the world, following the
Notes: Recovery rate looks at the extent of revival versus
extended lockdowns that had forced
pre-Covid ad levels; * July and August figures are
estimates
Source: Industry many to curtail spends across other
media channels.
experts said in terms of recovery rate,
Mark Read, chief executive officer,
TV advertising had improved to levels of WPP, said he saw a structural shift in
about 40 per cent in June versus April- media consumption, led by the Covid-19
May. This is likely to increase to 50 per pandemic, with the preference for digicent in July and 60 per cent in August. In tal channels growing sharply in a postApril and May, TV ad spends were 20-30 Covid world. “As it accelerates, advertisper cent of pre-Covid advertising levels, ing dollars will shift, creating pressure on
industry experts said.
traditional media,” he said during the
On the digital advertising front, FICCI Frames virtual summit on
experts said spends had recovered to an Tuesday.
extent of 60 per cent in June versus
While traditional media owners,
April-May, and that it would touch including those in print and TV, beefed up
around 70 per cent in July and 80 per their digital presence over the past few
cent in August.
years, this process would be expedited
“Some categories that are big on dig- now, Read said, as advertisers increased
ital such as e-commerce, fantasy gam- their investment in technology.
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CAUTION NOTICE
Royal Enﬁeld (Unit: Eicher Motors Limited) cautions public
at large against fake website and fraudulent activities.
It has come to our notice that certain unscrupulous elements
posing to be employees / agents of Royal Enfield have offered
dealership allotment by soliciting applications via fraudulent
and look-alike websites and requiring applicants to deposit
money. Royal Enfield cautions the public against providing
personal information, sending money or disclosing bank
details to any person claiming to represent Royal Enfield in
such manner.
Any one receiving any such communication offering allotment
of Royal Enfield Dealership against payment of money is
strongly advised to write to us at support@royalenfield.com or
call us on our customer care toll free number 18002100007.
You may also visit our website www.royalenfield.com/.
Royal Enfield deploys an extremely professional and
comprehensive process for appointing dealers and does not
demand money / deposits from dealer applicants prior to
processing the relevant application. In any case such selection
is not done without personally meeting the Applicants.
Royal Enfield advises caution and shall not be responsible
whatsoever for any and all losses / damages suffered by
anyone who falls victim to such scams from fraudsters through
any mode of communication.
Legal Department
Date : 08.07.2020
Royal Enfield
(A Unit of Eicher Motors Limited)

Bombardier, Hitachi, Siemens in
fray for railway signalling tender
SHINE JACOB & MEGHA MANCHANDA
New Delhi, 8 July

Global technology players such
as Bombardier, Hitachi Rail STS,
and Siemens are in the race for
a tender floated by Railtel Enterprises (REL) to modernise the
national transporter’s signalling
system. Though Railtel’s arm
hasn’t mentioned the size of the
tender, it is expected to be worth
~1,000-1,500 crore.
The firm that wins the tender will help the Indian Railways upgrade to European
Train Control System (ETCS)
Level-2, a system wherein radio
waves are used to help in train
spacing. The continuous updating of movement will ensure
better safety, improved speed
and line capacity as compared
to ETCS Level-1.
ETCS Level-1 technology has
already been implemented on
345 route kms (200 route kms
Delhi-Agra section, 117 route
kms Chennai Suburban section,
and 28 route kms of Kolkata
Metro railway). Now, the plan is
to implement ETCS Level-2 on
the entire broad gauge network
of 60,000 route kms. In the first
phase, Level-2 technology would be used on a trial basis in

SAFETY BID
Size of tender
floated by
Railtel
Enterprises
expected to
be ~1,0001,500 crore

At least 4 companies
participated in the
tender and all of them
are members of UNISIG,
an industrial consortium
created to develop ETCS
technical specifications

four sections — ReniguntaYerraguntla (165 route kms),
Vizianagaram-Palasa (145 route
kms), Jhansi-Bina (155 route
kms), and Nagpur-Badnera section (175 route kms).
A source from one of the
companies that participated in
the tender said: “The companies that submitted bids for the
5G signalling tender are Bomb-

Eight members of
UNISIG include
Alstom, A D Praha,
Bombardier, CAF,
Hitachi Rail STS,
MERMEC, Siemens,
and Thales

ardier, Siemens, and Hitachi
Rail STS. The result of the tender, delayed due to the Covid-19
pandemic, is expected to be
announced soon.”
Another source said at least
four firms participated in the
tender and all of them are
members of UNISIG, an industrial consortium created to
develop ETCS technical speci-
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fications. The eight members
of UNISIG include Alstom, A D
Praha, Bombardier, CAF, Hitachi Rail STS, MERMEC, Siemens, and Thales.
Puneet Chawla, chairman
and managing director of Railtel, said: “We have already evaluated the technical bids. The
financial bids have been opened
and are under evaluation.”
Chawla said new signalling systems like Train Collision Avoidance System and ETCS are
expected to see investments to
the tune of ~20,000 crore.
For this modernisation as
well as to enhance allied services, the railways needs 5MHz of
spectrum in the prime 700 MHz
band. The department of telecommunications is already in the
final stages of allotting 5 MHz
premium spectrum to it that
may cost ~35,000-40,000 crore
at the base price.
The Telecom Regulatory
Authority of India had recommended the railways be given
5MHz of spectrum in the 700
MHz frequency band free of
cost for its captive use to offer
services like public safety and
security, but it said the spectrum can’t be used for commercial purposes.

